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 Be good and do good, Karma it’s. (unknow) 
 
 I think it’s better to “feel good” than to “look good”. (Tom Hanks) 
 
 Don’t be a woman that needs a man, Be a woman a man needs. (unknow) 
 
 Keep Hamasah and Istiqomah. (Iin Novena) 
 
 And happiness grows only when you share it. (tumbler) 
 
 Kemanapun kaki melangkah dan berpetualang, semoga selalu dalam 
kebaikan. (Iin Novena) 
 
 The only way to do great work is to love what you do. (Steve Jobs) 
 
If someone hurt you again and again, let’s just them a sandpaper who rubbed you. 
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